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Interview Hours: Pazartesi 17:00 - 19:00 / Carsamba 13:00 - 15:00 (ya da randevu ile)
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dicle.yurdakul@altinbas.edu.tr

EDUCATIONAL INFORMATION

Doctoral Degree Izmir University of Economics Business (Phd) 2008 - 2013

Master's Degree University of Nine September International Business Administration (m.s.) 2004 - 2007
(no Thesis) (v.0.)

Bachelor's Degree  University of Nine September Department of Business Administration 2000 - 2004
RESEARCH AREAS

Consumer Behavior, Behavioral Neuroscience, Marketing

ACADEMIC DUTIES

Doctor Lecturer Altinba$§ University Business Department 2015 -
Research Assistant (Postdoctoral Kog University 2014 - 2015

Researcher: As A Postdoctoral
Researcher At Ko¢ University Under
The Supervision of Prof. Dr. Zeynep
Giirhan Canli, She Participated In
The TUbltak 2218 Domestic
Postdoctoral Research Fellowship

Program.)
Instructor Izmir Economics University Medical Services and Techniques 2012 - 2014
Department

Research Assistant (Visiting The University of Texas-pan Department of Marketing 2011 -2011
Researcher: Under The TUbltak American

2214 Overseas Research Fellowship

Program (for Doctoral Students), He

Served As A Visiting Researcher

Under The Supervision of Prof. Dr.

Fuat Firat From January To July

2011.)

Research Assistant (Doctoral Fellow  Izmir Economics University Business Department 2008 - 2012
Research Assistant)
ADMINISTRATIVE DUTIES

Research and Application Center Director Altinba$ University 2019 -
Deputy Director of The Institute AltinbaS University 2019 -
Commission Membership AltinbaS University 2017 - 2018
Commission Membership AltinbaS University 2017 - 2018
Business Department Coop Program Coordination ~ AltinbaS University 2016 - 2019
Faculty Council Membership Altinba$ University 2016 - 2017
Assistant Dean AltinbaS University 2016 - 2016

P:1/7


https://orcid.org/0000-0001-9026- 8606 

&

Prof. Dr. DICLE YURDAKUL

ACADEMIC AND PROFESSIONAL MEMBERSHIPS

NON-UNIVERSITY EXPERIENCE

BOOKS

Yiiksekogretimde Tutundurma ve Strateji
YURDAKUL DICLE
Nobel Yaymevi - Altinbag Universitesi Yayinlar1, 978-605-2065-13-6, 2019

Yiiksekogretimde Tutundurma ve Strateji
YURDAKUL DICLE
Nobel Yaymevi - Altinbas Universitesi Yayinlar1, 978-605-2065-13-6, 2019

Sustainability in a Digital World: New Opportunities through New Technologies
YURDAKUL DICLE, Miiftiigil Yalcin Seda,Giirhan Canli Zeynep
Springer International Publishing, 978-3-319-54602-5, 2017

Public Sector Reform Using Information Technologies Transforming Policy into Practice
YURDAKUL SAHIN DICLE, TURSEL ELIiiYi DENiZ
IGI Global Publishing, 9781609608392, 2012

SMEs and Entrepreneurship
ATIK DENIZ,YURDAKUL SAHIN DICLE
Izmir Ekonomi Universitesi Yayinlari, 978-975-8789-39-9, 2010

ARTICLES

Sustainability Through Business Model and Supply Chain Innovation: An Exploratory Study on Inclusive Business Models
in Turkey

YURDAKUL DICLE

Beykoz Akademi Dergisi, 2019

DOI: 10.14514/BYK.m.26515393.2019.sp/21-30

Gayrimenkul Pazarlamasinda Web Sitesi Hizmet Kalitesi Unsurlarimin Tiiketici Memnuniyetine Etkisi (The Effect of
Website Service Quality Components on Consumer Satisfaction in Real Estate Marketing)

ERKAN BEHLUL,YURDAKUL DICLE

Journal of Business Research - Turk, 2019

DOI: 10.20491/isarder.2019.703

Ikinci El Giyim Motivasyonlan ve Siirdiiriilebilirlik Uzerine Kesifsel Bir Arastirma
EKER ISCIOGLU TUTKU,YURDAKUL DICLE
Pazarlama Teorisi ve Uygulamalar1 Dergisi, 2018

An investigation of the neural correlates of purchase behavior through fNIRS
CAKIR MURAT PERIT, CAKAR TUNA, GIRISKEN YENER, YURDAKUL DICLE
EUROPEAN JOURNAL OF MARKETING, 2018

DOI: 10.1108/EJIM-12-2016-0864
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ARTICLES

Gorsel Odaklanmada Kadin ve Erkekler Arasi Farkhliklar: Basili Reklam Gorselleri Uzerine Bir Calisma
YURDAKUL DICLE,GIRISKEN YENER

Marmara Business Review, 2017

DOI: 10.23892/mbrev.2018.19

In Search For Meaning in Every Day Life: Can the Virtual Dominate over Real?
YURDAKUL DICLE,ATiK OZGUN DENizZ

Beykoz Akademi Dergisi, 2017

DOI: 10.14514/BYK.m.21478082.2017.5/1.53-71

Redefining the bottom of the pyramid from a marketing perspective
YURDAKUL DICLE,ATiK OZGUN DENIZ,Dholakia Nikhilesh
MARKETING THEORY, 2017

DOI: 10.1177/1470593117704265

How Do Soap Operas Affect the Poor? Experiences of Turkish Women
OZGUN ARAS,YURDAKUL DICLE,ATIK OZGUN DENiZ

Markets, Globalization Development Review, 2017

DOI: 10.23860/MGDR-2017-02-02-02

Coping with Poverty through Internalization and Resistance
YURDAKUL DICLE,ATiK OZGUN DENizZ

Journal of Macromarketing, 2016

DOI: 10.1177/0276146715609658

Celebrity Influences on Young Consumers Guiding the Way to the Ideal Self
YURDAKUL SAHIN DICLE,ATIK DENIZ
Izmir Review of Social Sciences, 2013

Intercultural Communication Competence: a study about the Intercultural Sensitivity of university students based on their
education and international experiences

PENBEK SEBNEM,YURDAKUL SAHIN DiCLE,CERIT AYSE GULDEM

International Journal of Logistics Systems and Management, 2012

DOI: 10.1504/1JLSM.2012.045425

Sex-role conflict at work: its impact on consumption practices of working women in Turkey
ATIK DENIZ,YURDAKUL SAHIN DICLE

International Journal of Consumer Studies, 2012

DOI: 10.1111/j.1470-6431.2011.01006.x

Conspicuous consumption of the neglected majority: Low-income consumers in a Non-Western culture
ATIK OZGUN DENIZ,YURDAKUL SAHIN DICLE
AFRICAN JOURNAL OF BUSINESS MANAGEMENT, 2011

Supply Chain Management in Apparel Industry A Transshipment Problem with Time Constraint
TURSEL ELIiiYiI DENIZ,EMINE ZEHRA YURTKULU,YURDAKUL SAHIN DICLE
Tekstil ve Konfeksiyon, 2011

International

Improving Healthcare Service Quality An Application of Integrating SERVQUAL and Kano Model into Quality Function
Deployment

YESILADA FIGEN,YURDAKUL SAHIN DICLE

International Journal of Business Research, 2009

International

PROCEEDINGS
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PROCEEDINGS

Sustainability Through Business Model and Supply Chain Innovation: An Exploratory Study On Inclusive Business Models
In Turkey

YURDAKUL DICLE

17th International Logistics and Supply Chain Congress, 2019

International

Uciincii Nesil Kurumsal Sosyal Sorumluluk Siireclerinde Pazarlamanin Rolii: Kesfedici Bir Aragtirma
YURDAKUL DICLE

17. Uluslararast Katilimh Isletmecilik Kongresi, 2018

Psikanalitik Kuram Perspektifi ile Tiiketici Tatmini: Hizh Tiiketim ve Arzu Dongiisii Uzerine Kesifsel Bir Cahisma
YURDAKUL DICLE

23. Ulusal Pazarlama Kongresi, 2018

Social Entrepreneurship for Sustainable Urban Development
YURDAKUL DICLE
Social Enterprise World Forum Academic Symposium, 2018

International

Ikinci El Giyim Motivasyonu, Moda Yenilikciligi ve Siirdiiriilebilirlik Ucgeninde Kesifsel Bir Arastirma
EKER iSCIOGLU TUTKU,YURDAKUL DICLE
22. Uluslarararasi Pazarlama Kongresi, 2017

Gorsel Odaklanmada Kadin ve Erkekler Arasi Farkhliklar — Reklam Gorselleri Uzerine Bir Goz Tarama (Eye-Tracking)
Calismasi

YURDAKUL DICLE,GIRISKEN YENER

22. Uluslarararas1 Pazarlama Kongresi, 2017

Inclusive Business: Aligning Human Development and Economic Growth in BOP Markets
YURDAKUL DICLE, Miiftiigil Ayse Seda,Giirhan Canli Zeynep
41st Annual Macromarketing Conference, 2016

International

Exposure Exclusion and Experiences in the Low Income Context Women s Struggle with Poverty and More
YURDAKUL SAHIN DICLE,ATIK DENiZ
12th Conference on Gender, Marketing and Consumer Behavior, 2014

International

Media Literacy How Can Marketing Alleviate the Negative Consequences of Consumer Culture Messages on Low Income
Consumers

YURDAKUL SAHIN DICLE,ATIK DENIZ

ISMD Conference 2012 - International Society for Markets and Development 2012 Conference, 2012

International

Effects of Involvement Stimulating Technologies and Design in Creating Brand Experience A Study on Retail Applications
in the Turkish Market

ATIK DENIZ,YURDAKUL SAHIN DICLE

ICOVACS 2012 - International Conference on Value Chain Sustainability, “Value Chain Sustainability through Innovation and
Design, 2012

Supply Chain Management in Textile Industry: A Transshipment Problem with Time Considerations
TURSEL ELIiiYI DENiZ,YURDAKUL SAHIN DICLE,YURTKULU EMINE ZEHRA
30th National Congress on Operational Research and Industrial Engineering, 2010
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PROCEEDINGS

Sex Role Conflict and Consumption Patterns at Work A Study of Working Women in Non Western Cultural Context
ATIK DENIZ,YURDAKUL SAHIN DICLE
European Conference of the Association for Consumer Research (EACR 2010), 2010

International

Conspicuous Consumption of the Neglected Majority Low Income Consumers in a Non Western Culture
ATIK DENIZ,YURDAKUL SAHIN DICLE
ACR (Association for Consumer Research) International Workshop, 2010

International

Intercultural Communication Competence A Study About the Intercultural Sensitivity of University Students Based on
Their Education and International Experiences

PENBEK SEBNEM,YURDAKUL SAHIN DICLE,CERIT AYSE GULDEM

European and Mediterranean Conference on Information Systems (EMCIS) 2009, 2009

International

Exploring the Potential of Social Media in Stimulating Active Citizenship A Methodological Proposal
GURKAYNAK NILGUN,YURDAKUL SAHIN DICLE
I. International European Union, Democracy, Citizenship and Citizenship Education Symposium, 2009

International

Guerilla Marketing in SMEs A Case Study on the Astonishing Success of Oil CompanY
ATIK DENIZ,YURDAKUL SAHIN DICLE
International Entrepreneurship Congress 2009 - SMEs and Entrepreneurship, 2009

International

Improving Healthcare Service Quality An Application of Integrating SERVQUAL and Kano Model into Quality Function
Deployment
YESILADA FIGEN,YURDAKUL SAHIN DICLE

TABE 2009 Annual Conference, 2009

PROJECTS

Business The Philippines: Inclusive Business Awareness and Engagement Among Companies in the Philippines (Executive)
Other Official Institutions and Organizations, 22.06.2016 - 12.05.2017

Ingilizce: The Role of the Private Sector in Development in Turkey Tiirkce: Tiirkiye’de Ozel Sektoriin Kalkinmadaki Rolii
(Executive)
Other Official Institutions and Organizations, 12.12.2014 - 06.07.2015

Business Brazil -Inclusive Business in Brazil: Status, Data and Policy Implications (Executive)
Other Official Institutions and Organizations, 03.04.2017 - 02.09.2019

Ingilizce: Baseline Survey on Inclusive Business Models in TurkeyTiirkce: Tiirkiye’de Kapsayici is Modelleri Hakkinda
Temel Arastirma (Executive)
Other Official Institutions and Organizations, 02.01.2015 - 05.10.2015

Ingilizce: Creating Market Opportunities in Tandem with the Global Goals: Insights for Information and Communication
Technology FirmsTiirkce: Siirdiiriilebilir Kalkinma Amaclar1 Dogrultusunda Teknoloji ile Isbirigi Icinde Pazar Firsatlari
Yaratma (Executive)

Other Official Institutions and Organizations, 01.11.2018 -

International
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THESIS SUPERVISION

X, Y, Z kusagi temsilcilerinin yesil titketim aliskanhklari
ALPER ERDUR

Artirllmis gerceklik uygulamalarindaki miisteri deneyiminin satin alma niyetine etkisi
BUSRA OZDEMIR

FoMO'nun marka baglihg: iizerine etkisi: kozmetik sektorii iizerine bir arastirma
DONDU KUBRA OZDEMIR

Blokzinciri teknolojisinin Tiirkiye pazar entegrasyon siireci: Aktor ag kurami 15181nda bir degerlendirme
AHMET MELIH OZBEK

Kamu iiniversitelerinde dijital doniisiime akademik personelin adaptasyonu: Istanbul iiniversitesi — Cerrahpasa Yabana
Diller Yiiksekokulu érnegi
DUYGU AKYUZ

Is tatminini etkileyen faktorlerin ila¢c miimessillerinin pazarlama performansina etkisi
MUSTAFA BURAK PUTUR

Kurumsal iletisimde organizasyon yonetimi
SECIL SECGIN

Tiirkiye'de gayrimenkul pazarlamasinda elektronik pazaryeri modeli kullanimi ve sanal magaza hizmet kalitesinin
tiiketicinin satin alma siirecine etkisi

BEHLUL ERKAN

Tﬁketicilerin yasam koclugu tercihi

SINEM OCAK

COURSES

Master's Degree ISL5007 TEKNOLOJI YONETIMI VE DIJITAL DONUSUM
Other ISL5012 TEKNOLOJI YONETIMI VE DIJITAL DONUSUM
Master's Degree PZ1.510 DIJITAL PAZARLAMA LABORATUVARI
Bachelor's Degree MAN353 BASICS OF CONSUMER BEHAVIOR

Bachelor's Degree MAN351 MARKETING RESEARCH

Bachelor's Degree MAN252 PRINCIPLES OF MARKETING

Bachelor's Degree MAN352 CONSUMER BEHAVIOR

Bachelor's Degree ERM416 ENTREPRENEURSHIP AND RISK MANAGEMENT
Master's Degree PZ1.538 DIJITAL PAZARLAMA LABORATUVARI
Master's Degree PZ1.597 SEMINER
PERSONAL INFORMATION
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PERSONAL INFORMATION

CONTACT INFORMATION

Interview Hours: Pazartesi 17:00 - 19:00 / Carsamba 13:00 - 15:00 (ya da randevu ile) Monday 17:00 - 19:00 / Wednesday 13:00 -
15:00 (or by appointment)

Gayrettepe Social Sciences Campus
Biiyiikdere Caddesi, No: 147 Esentepe / Istanbul
+90 (212) 604 01 00 / .

www.dicleyurdakul.com

in
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